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ABSTRAK 

Penelitian ini berjudul “Analisis Framing Pemberitaan calon 

presiden Anies Baswedan pada Media Online Tempo.Co  Jelang Pemilihan 

Presiden (Pilpres) 2024 Periode 1 M ei-30 Juni 2023”. Pemilihan presiden 

2024 akan menjadi kontestasi terpanas dalam pemilu 5 tahunan yang 

diikuti tiga pasangan calon presiden. Peranan media dalam kontestasi 

pilpres 2024 sangat urgen. Hal ini dikarenakam media mempunya peran 

penting dalam pembentukan opini publik tentang gagasan dari para capres. 

Intervensi dari partai politik bukan tidak mungkin mengambil bagian 

dalam pemilihan presiden 2024. Untuk itu peneliti ingin mengetahui 

independensi media online  tempo.co dalam mengkonstruksi pemberitaan 

menjelang Pemilihan Presiden (Pilpres) 2024 periode 1 Mei hingga 30 

Juni 2023.  

Dalam penelitian ini, teori yang digunakan penulis adalah agenda 

setting dan menggunakan metode penelitia deskriptif kualitatif. Sedangkan 

untuk melakukan pengumpulan data, penulis menggunakan framing 

Robert N Entman untuk melihat framing pemberitaan calon presiden Anies 

Baswedan pada  media online Tempo.co. Framing Robert N Entman 

tersebut meliputi Define Problems (pendefinisian masalah), Diagnoses 

Causes (penyebab masalah), Make moral Judgement (Penilaian moral), 

dan Treatment recommendation (Penyelesaian masalah). 

Hasil penelitian yang dilakukan peneliti pada framing  pemberitaan 

calon presiden Anies Baswedan jelang pilpres pada media online 

Tempo.co, peneliti menemukan media online Tempo.co  menonjolkan citra 

buruk terhadap calon presiden Anies Baswedan jelang pemilihan umum 

2024. Hal tersebut terdapat di beberapa berita yang telah dilakukan 

analisis.  

Dengan demikian, peneliti menyimpulkan bahwa media online 

Tempo.co  melakukan pembingkaian terhadap calon presiden Anies 

Baswedan  tidak memihak. Hal tersebut dapat dilihat dari beberapa berita 

yang telah dilakukan analisis menggunakan framing Robert N Entman. 

Dalam 5 berita tentang calon presiden Anies Baswedan yang telah 

dianalisis, ditemukan keberpihakan media online Tempo.co terhadap calon 

lain. Sementara itu, dalam pemberitaannya penonjolan calon presiden 

Anies Baswedan dari sisi keburukannya saja. Framing yang dilakukan 

Media online Tempo.co tampak lebih banyak menampilkan sisi negatif 

terhadap Calon presiden Anies Baswedan. 

Kata Kunci : Analisis Framing, Pilpres 
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ABSTRACT 

       This research is entitled "Framing Analysis of News Reporting of 

presidential candidate Anies Baswedan on Tempo.Co Online Media Ahead 

of the 2024 Presidential Election (Pilpres) Period 1 May-30 June 2023". 

The 2024 presidential election will be the hottest contest in the 5-yearly 

elections involving three pairs of presidential candidates. The role of the 

media in the 2024 presidential election contestation is very urgent. This is 

because the media has an important role in forming public opinion about 

the ideas of the presidential candidates. It is not impossible for political 

parties to take part in the 2024 presidential election. For this reason, 

researchers want to know the independence of the online media tempo.co 

in constructing news ahead of the 2024 Presidential Election (Pilpres) for 

the period 1 May to 30 June 2023. 

        In this research, the theory used by the author is agenda setting and 

uses descriptive qualitative research methods. Meanwhile, to collect data, 

the author used Robert N Entman's framing to see the framing of news 

coverage of presidential candidate Anies Baswedan on the online media 

Tempo.co. Robert N Entman's framing includes Define Problems (problem 

definitions), Diagnoses Causes (causes of problems), Make moral 

Judgment (moral judgment), and Treatment recommendations (Problem 

resolution). 

         The results of research conducted by researchers on the framing of 

news coverage of presidential candidate Anies Baswedan ahead of the 

presidential election on the online media Tempo.co, researchers found that 

the online media Tempo.co highlighted a bad image of presidential 

candidate Anies Baswedan ahead of the 2024 general election. This can be 

seen in several news stories that have been carried out. analysis. 

          Thus, researchers concluded that the online media Tempo.co's 

framing of presidential candidate Anies Baswedan was impartial. This can 

be seen from several news stories that have been analyzed using Robert N 

Entman's framing. In the 5 news stories about presidential candidate Anies 

Baswedan that were analyzed, online media Tempo.co found partiality 

towards other candidates. Meanwhile, in the news, presidential candidate 

Anies Baswedan only emphasizes his bad aspects. The framing carried out 

by the online media Tempo.co appears to show a more negative side 

towards presidential candidate Anies Baswedan. 

Key Word : Framing Analysis, Presidential Election 
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