
SKRIPSI 

“PERSEPSI MAHASISWA PADA AKUN INSTAGRAM @NTT.UPDATE DALAM 

MEMBERITAKAN PERISTIWA KRIMINAL YANG TERJADI DI PROVINSI NUSA 

TENGGARA TIMUR” 

 (Studi Kasus Pada Mahasiswa Ilmu Komunikasi Fakultas Ilmu Sosial dan Ilmu Politik 

Universitas Katolik Widya Mandira Kupang)  

 

 

OLEH : 

KLOTILDA OLIN 

NIM : 431 19 019 

PROGRAM STUDI ILMU KOMUNIKASI 

FAKULTAS ILMU SOSIAL DAN ILMU POLITIK 

UNIVERSITAS KATOLIK WIDYA MANDIRA 

KUPANG 

2024 



ii 
 

 



iii 
 

 



iv 
 

 



v 
 

 

 



vi 
 

DAFTAR ISI 

Halaman 

HALAMAN MOTO DAN PERSEMBAHAN .................................................................... i  

ABSTRAK ............................................................................................................................. ii 

KATA PENGANTAR........................................................................................................... iii 

DAFTAR ISI.......................................................................................................................... iv 

DAFTAR TABEL .................................................................................................................. v 

DAFTAR GAMBAR ............................................................................................................ vi 

BAB I PENDAHULUAN.........................................................................................................1 

1.1. Latar Belakang....................................................................................................................1 

1.2. Rumusan Masalah...............................................................................................................5 

1.3. Tujuan Penelitian.................................................................................................................6 

1.4. Manfaat Penelitian...............................................................................................................6 

1.5. Kerangka Pemikiran, Asumsi, Dan Hipotesis.....................................................................7 

1.5.1 Kerangka Pemikiran..............................................................................................7 

1.5.2 Asumsi..................................................................................................................9 

1.5.3 Hipotesis...............................................................................................................9 

BAB II LANDASAN KONSEPTUAL..................................................................................10 

2.1. Penelitian Terdahulu.........................................................................................................10 

2.2. Media Sosial......................................................................................................................11 

2.3. Media Baru........................................................................................................................13 

2.4. Instagram...........................................................................................................................14 

2.5. Viral...................................................................................................................................16 

2.6. Berita Kriminal..................................................................................................................16 

2.7. Persepsi..............................................................................................................................16 



vii 
 

2.7.1 Defenisi Persepsi.................................................................................................16 

2.7.2 Proses Persepsi....................................................................................................17 

2.7.3 Faktor Yang Mempngaruhi Persepsi...................................................................18 

2.7.4 Jenis-Jenis Persepsi.............................................................................................19 

2.8. Komunikasi Massa............................................................................................................20 

2.9. Teori Ekologi Media.........................................................................................................21 

BAB III METODOLOGI PENELITIAN............................................................................23 

3.1. Jenis Penelitian..................................................................................................................23 

3.2. Subjek Penelitian... ...........................................................................................................23 

3.3. Informan Penelitian...........................................................................................................24 

3.4. Teknik Pengumpulan Data................................................................................................25 

3.5. Sumber Data......................................................................................................................26 

3.6. Teknik Analisis Data.........................................................................................................26 

3.6.1 Reduksi Data.......................................................................................................26 

3.6.2 Penyajian Data.....................................................................................................27 

3.6.3 Penarikan Kesimpulan.........................................................................................27 

3.7. Teknik Interpretasi Data....................................................................................................27 

BAB IV HASIL PENELITIAN ............................................................................................31 

4.1. Deskripsi Objek Penelitian................................................................................................31 

4.1.1. Akun Instagram @ntt.update..............................................................................31 

4.2. Telaah Informan................................................................................................................32 

4.3. Hasil Wawancara...............................................................................................................33 

4.4. Hasil Dokumentasi............................................................................................................43 



viii 
 

4.5. Hasil Observasi.................................................................................................................56 

BAB V PEMBAHASAN .......................................................................................................62 

5.1. Analisis Data.....................................................................................................................62 

5.1.1. Konten Atau Postingan Akun Instagram @ntt.update.......................................62 

5.1.2. Foto Dan Video Pada Akun Instagram @ntt.update..........................................64 

5.1.3. Keterangan Postingan Pada Akun Instagram @ntt.update.................................65 

5.1.4. Intensitas Membaca Atau Melihat Peristiwa Kriminal Pada Akun Instagram 

@ntt.update.........................................................................................................67 

5.2. Interpretasi Data................................................................................................................68 

BAB VI PENUTUP ...............................................................................................................71 

6.1. Kesimpulan........................................................................................................................71 

6.2. Saran..................................................................................................................................73 

DAFTAR PUSTAKA..............................................................................................................iii 

 

 

 

 

 

 

 

 



ix 
 

 

DAFTAR GAMBAR 

Halaman 

 

Gambar 1.1 : Akun Instagram ntt.update...................................................................................4 

Gambar 1.2 : Kerangka Pikir Penelitian.....................................................................................8 

Gambar 1.3 : Tangkap Layar Peristiwa Kriminal 14 Juni 2024...............................................44 

Gambar 1.4 : Tangkap Layar Peristiwa Kriminal 19 Juni 2024...............................................45 

Gambar 1.5 : Tangkap Layar Peristiwa Kriminal 12 Juni 2024...............................................46 

Gambar 1.6 : Tangkap Layar Peristiwa Kriminal 26 Mei 2024...............................................47 

Gambar 1.7 : Tangkap Layar Peristiwa Kriminal 8 Juni 2024.................................................48 

Gambar 1.8 : Tangkap Layar Peristiwa Kriminal 17 Juni 2024...............................................49 

Gambar 1.9 : Tangkap Layar Peristiwa Kriminal 14 Juni 2024...............................................50 

Gambar 1.10 : Tangkap Layar Peristiwa Kriminal 29 April 2024...........................................51 

Gambar 1.11 : Tangkap Layar Peristiwa Kriminal 25 Mei 2024.............................................52 

Gambar 1.12 : Tangkap Layar Peristiwa Kriminal 25 Mei 2024.............................................53 

Gambar 1.13 : Tangkap Layar Peristiwa Kriminal 7 Mei 2024...............................................54 

Gambar 1.14 : Tangkap Layar Peristiwa Kriminal 6 Juni 2024...............................................55 

Gambar 1.15 : Foto Observasi Informan 1...............................................................................56 

Gambar 1.16 : Foto Observasi Informan 2...............................................................................58 

Gambar 1.17 : Foto Observasi Informan 3...............................................................................59 

Gambar 1.18 : Foto Observasi Informan 4...............................................................................61 

 



x 
 

 

 

DAFTAR TABEL 

Halaman 

Daftar Tabel 1.1 : Telaah Informan..........................................................................................32 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menegetahui persepsi mahasiswa pada akun Instagram 

@ntt.update dalam memberitakan peristiwa kriminal di Nusa Tenggara Timur (Studi Kasus 

Pada Mahasiswa Ilmu Komunikasi Universitas Katolik Widya Mandira Kupang). Penelitian 

ini menggunakan teori Ekologi Media. Peneletian ini menarik untuk diteliti karena peneliti 

melihat bahwa zaman sekarang ini banyak mahasiswa yang senang membaca berita atau 

tertarik dengan berita yang sedang viral terkhususnya berita atau peristiwa tentang kasus 

kriminal yang sedang terjadi di Nusa Tenggara Timur. Media yang diteliti dalam penelitian 

ini adalah media sosial Instagram. Penelitian ini menggunakan beberapa teknik pengumpulan 

data yaitu, wawancara dan dokumentasi. Penelitian ini menggunakan metode penelitian studi 

kasus. Jenis penelitian ini adalah kualitatif. Teknik analisis data yang digunakan adalah 

reduksi data, penyajian data, dan penarikan kesimpulan. Berdasarkan hasil wawancara yang 

dilakukan dengan para informan, peneliti menemukan bahwa persepsi informan mengenai 

postingan tentang berita atau peristiwa-peristiwa kriminal pada akun Instagram @ntt.update 

memiliki nilai informasi untuk diketahui oleh masyarakat NTT terkhususnya masyarakat 

Kota Kupang. Berdasarkan penelitian yang sudah dilakukan peneliti dapat menyimpulkan 

bahwa media sosial Instagram @ntt.update merupakan layana informasi lengkap dan praktis 

seputar peristiwa-peristiwa sedang viral yang terjadi di Kota Kupang atau NTT yang 

bertujuan untuk memenuhi kebutuhan akan informasi.  

 

Kata Kunci : Berita Kriminal, Akun Instagram @ntt.update, Mahasiswa, Persepsi, Teori 

Ekologi 
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ABSTRACT 

 

This research aims to find out students' perceptions of the Instagram account @ntt.update in 

reporting criminal events in East Nusa Tenggara (Case Study of Communication Science 

Students at Widya Mandira Catholic University, Kupang). This research uses Media Ecology 

theory. This research is interesting to research because researchers see that nowadays many 

students like to read the news or are interested in news that is going viral, especially news or 

events about criminal cases that are currently occurring in East Nusa Tenggara. The media 

studied in this research is Instagram social media. This research uses several data collection 

techniques, namely, interviews and documentation. This research uses a case study research 

method. This type of research is qualitative. The data analysis techniques used are data 

reduction, data presentation, and drawing conclusions. Based on the results of interviews 

conducted with informants, researchers found that the informants' perceptions regarding posts 

about news or criminal events on the Instagram account @ntt.update have information value 

for the people of NTT, especially the people of Kupang City, to know. Based on the research 

that has been carried out, researchers can conclude that the social media Instagram 

@ntt.update is a complete and practical information service regarding viral events occurring 

in Kupang City or NTT which aims to fulfill the need for information.  

 

Keywords: Crime News, Instagram Account @ntt.update, Students, Perception, 

Ecological Theory 
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