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ABSTRAK

Lodia Mbatu (NIM: 8112201032 MM) judul “Pengaruh Kualitas Pelayanan, Harga
Psikologi, Store Atmosphere, dan Membership Card Terhadap Keputusan Pembelian
pada PT. Ramayana Lestari Sentosa, Tbk Kota Kupang”,dengan pembimbing Dr.
Stanis Man,SE.,M.Si dan Drs.Ec. Gaudensius Djuang, M.M.

Pertumbuhan bisnis ritel dewasa ini sangat pesat sehingga menimbulkan persaingan
diantara perusahaan ritel tersebut. Begitu juga dengan PT. Ramayana Lestari Sentosa, Thk
Kota Kupang akibat persaingan ini PT. Ramayana Lestari Sentosa, Thk Kota Kupang
mengalami penurunan penjualan pada 3 (tiga) tahun terakir ini, yaitu 2019-2021. Masalah
yang terletak pada dengan kualitas pelayanan, harga psikologi, store atmosphere,
membership card. Pada PT. Ramayana Lestari Sentosa, Thk Kota Kupang, adalah lamanya
karyawan dalam melayani keluhan pelanggan. Penelitian ini bermaksud mencari tahu 1)
Bagaimana persepsi konsumen tentang kualitas pelayanan, harga psikologi, store
atmosphere, membership card dan gambaran keputusan pembelian? 2) Apakah kualitas
pelayanan berpengaruh positif dan signifikan terhadap keputusan pembelian? 3) Apakah
harga psikologi berpengaruh positif dan signifikan terhadap Keputusan Pembelian? 4)
Apakah store atmosphere berpengaruh positif dan signifikan terhadap keputusan pembelian?
5) Apakah membersip card berpengaruh positif dan signifikan terhadap keputusan
pembelian? 6) Apakah kualitas pelayanan, harga psikologi, store atmosphere, dan
membersip card secara simultan berpengaruh positif dan signifikan terhadap keputusan
pembelian?

Populasi dalam penelitian ini adalah seluruh pelanggan PT. Ramayana Lestari
Sentosa, Tbk Kota Kupang dengan menggunakan teknik sampel aksidental. Data dapat
dikumpulkan dengan menggunakan kuesioner. Data hasil penelitian dianalisis dengan
menggunakan analisis deskriptif dan statistik inferensial (Regresi Linear Berganda).

Hasil penelitian menunjukkan 1) secara deskriptif, persepsi responden tentang
variabel kualitas pelayanan sebesar 58,80%, atau dengan kategori cukup baik,
sedangkan harga psikologi sebesar 78,33%, store atmosphere sebesar 79,72%, dan
membership card sebesar 77,72% semuanyamerupakan kategori baik. Secara parsial
variabel kualitas pelayanan (X1) dengan nilai thiwung S€besar -1,055 dan nilai signifikansi
sebesar 0,294, harga psikologi (X2) dengan nilai thiwng Sebesar 3,338 dan nilai
signifikansi sebesar 0,001, store atmosphere (X3) dengan nilai thiwng Sebesar 6,322 dan
nilai signifikansi sebesar 0,000, dan membership card (Xa4) dengan nilai thiwng Sebesar
3,191 dan nilai signifikansi sebesar 0,002. Secara simultan variabel kualitas pelayanan,
harga psikologi, store atmosphere dan membership card dengan nilai Fniwung Sebesar
307,877 dan nilai signifikansi 0,000. Kontribusi variabel bebas terhadap variabel
terikat sebesar 92% dengan sisa 8% dipengaruhi oleh variabel lain di luar penelitian
ini.

Berdasarkan hasil penelitian, kualitas pelayanan, harga psikologi, store
atmosphere, dan membership card dapat ditingkatkan dengan terus memberikan yang
terbaik agar konsumen tertarik untuk melakukan keputusan pembelian. PT. Ramayana
Lestari Sentosa, Thk Kota Kupang perlu cepat menanggapi pelayanan, Pelayan harus
menepati janji dengan memberikan kualitas yang baik. Hal ini harus ditingkatkan agar
gambaran konsumen terhadap bauran pemasaran dan keputusan pembelian sangat baik.
Pihak manajemen perusahaan perlu memperhatikan variabel harga psikologi, store
admosphere dan membership card karena semakin meningkat variabel tersebut, semakin
meningkat keputusan pembelian.

Kata Kunci :  Kualitas Pelayanan, Harga Psikologi, Store Atmosphere, Membership
Card , Dan Keputusan Pembelian.
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ABSTRACT

Lodia Mbatu (NIM: 8112201032 MM) entitled "The Influence of Service
Quality, Price Psychology, Store Atmosphere, and Membership Cards on Purchasing
Decisions at PT. Ramayana Lestari Sentosa, Tbk Kupang City”, with supervisor Dr.
Stanis Man, SE., M.Si and Drs. Ec. Gaudensius Djuang, M.M.

The growth of the retail business today is very rapid, giving rise to competition
between these retail companies. Likewise with PT. Ramayana Lestari Sentosa, Thk
Kupang City due to this competition PT. Ramayana Lestari Sentosa, Thk Kupang City
has experienced a decline in sales in the last 3 (three) years, namely 2019-2021. The
problem lies in service quality, psychological prices, store atmosphere, membership
cards. At PT. Ramayana Lestari Sentosa, Tbk Kupang City, is the length of time
employees serve customer complaints. This research aims to find out 1) What are
consumers' perceptions of service quality, psychological prices, store atmosphere,
membership cards and purchasing decision descriptions? 2) Does service quality have
a positive and significant effect on purchasing decisions? 3) Does psychological pricing
have a positive and significant effect on purchasing decisions? 4) Does store atmosphere
have a positive and significant effect on purchasing decisions? 5) Does the membership
card have a positive and significant effect on purchasing decisions? 6) Do service
quality, psychological prices, store atmosphere, and member card simultaneously have
a positive and significant effect on purchasing decisions?

The population in this research is all customers of PT. Ramayana Lestari
Sentosa, Thk Kupang City using an accidental sampling technique. Data can be
collected using a questionnaire. Research data were analyzed using descriptive analysis
and inferential statistics (Multiple Linear Regression).

The research results showed 1) descriptively, respondents' perceptions of the service
quality variable were 58.80%, or in the quite good category, while psychological prices were
78.33%, store atmaosphere was 79.72%, and membership cards were 77.72%. % all of them
are in the good category. Partially, the service quality variable (X1) has a t-count of -1.055
and a significance value of 0.294, psychological prices (X2) with a t-count of 3.338 and a
significance value of 0.001, store atmosphere (X3) with a t-count of 6.322 and a significance
value of 0.000, and membership card (X4) with a t value of 3.191 and a significance value
of 0.002. Simultaneously, the variables are service quality, psychological prices, store
atmosphere and membership card with a calculated F value of 307.877 and a significance
value of 0.000. The contribution of the independent variable to the dependent variable is
92% with the remaining 8% influenced by other variables outside this research.

Based on the research results, service quality, psychological prices, store atmosphere
and membership cards can be improved by continuing to provide the best so that consumers are
interested in making purchasing decisions. PT. Ramayana Lestari Sentosa, Thk Kupang City
needs to respond quickly to service. Waiters must keep their promises by providing good quality.
This must be improved so that consumers' picture of the marketing mix and purchasing decisions
is very good. Company management needs to pay attention to psychological price variables,
store atmosphere and membership cards because the more these variables increase, the more
purchasing decisions will increase.

Keywords: Service Quality, Price Psychology, Store Atmosphere, Membership Card,
and Purchasing Decisions.
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