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ABSTRAK 

Penelitian  ini  ditulis  oleh  Mariana  Ndawang  (31121033),  dengan  judul  

skripsi“Analisis  Faktor-  Faktor  Yang  Mempengaruhi  Keputusan  Pembelian  Pada  

Aplikasi  E-Commerce  Shopee  Oleh  Mahasiswa  Fakultas  Ekonomika  Dan  Bisnis  

Unwira,  dibawah  bimbingan  Br.  Salomon  Leki,S.E.,M.Ec.  Dev  selaku  pembimbing  

1  dan  Ibu  Maria  Imakulata  Pongge  S.E.,M.Ec.  Dev  selaku  pembimbing  II. 

Rumusan  masalah  dalam  penelitian  ini  yaitu (1) Apakah  kemudahan  

penggunaan  shopee  mempengaruhi  Keputusan  Pembelian  oleh  Mahasiswa  Fakultas  

Ekonomika  dan  Bisnis  Unwira. (2) Apakah  persepsi  harga  di  e-commerce  shopee  

dan  toko  offline  mempengaruhi  keputusan  pembelian  oleh  Mahasiswa  Fakultas  

Ekonomika  dan  Bisnis  Unwira. (3)  Apakah  voucher  gratis  ongkir   mempengaruhi  

keputusan  pembelian Mahasiswa  Fakultas  Ekonomika  dan  Bisnis  Unwira. (4)  

Apakah  Penawaran  Khusus  pada  tanggal  istimewa  di mempengaruhi  keputusan  

pembelian  Mahasiswa  Fakultas  Ekonomika  dan  Bisnis  Unwira.  (5)  Apakah  sistem  

payment mempengaruhi  keputusan  pembelian  oleh  Mahasiswa  Fakultas  Ekonomika  

dan  Bisnis  Unwira. 

Populasi  dalam  penelitian  ini  Mahasiswa  aktif  Fakultas  Ekonomika  dan  

Bisnis  Unwira  yang  berjumlah  1.384  orang.  Sampel  dalam  penelitian  ini  adalah  

96  orang  dihitung  menggunakan  rumus  Slovin.  Pengumpulan  data  menggunakan  

observasi  dan  kuesisoner.  Sumber  data  yang  di  gunakan  dalam  penelitian  ini  

yaitu  data  primer  dan  diolah  menggunakan  SPSS 24  yaitu  Analisis  analisis  statistik  

deskriptif  dan  Analisis  Statistic  Inferensial.  Dengan  empat  uji  yaitu  uji  asumsi  

klasik,  analisis  regresi  linear  berganda,  uji  hipotesis,  dan  analisis  koefisien  

determinasi(R2). 

Hasil  analisis  uji  T  menunjukkan  bahwa  beberapa  variabel  independen  

berpengaruh  signifikan  terhadap  keputusan  pembelian  mahasiswa.  Untuk  variabel  

kemudahan  penggunaan  Shopee  (X1),  diperoleh  t  hitung  sebesar  4.495  dengan  t  

tabel  1.986  dan  signifikansi  0.000,  sehingga  H1  diterima,  menunjukkan  pengaruh  

positif.  Variabel  persepsi  harga  di  E-Commerce  Shopee  dan  toko  offline  (X2)  

juga  berpengaruh  signifikan,  dengan  t  hitung  5.103,  t  tabel  1.986,  dan  signifikansi  

0.000,  yang  berarti  H2  diterima.  Selain  itu,  voucher  gratis  ongkir  (X3)  

menunjukkan  t  hitung  4.487,  t  tabel  1.986,  dan  signifikansi  0.000,  sehingga  H3  

diterima.  Namun,  penawaran  khusus  pada  tanggal  istimewa  (X4)  tidak  berpengaruh  

signifikan,  dengan  t  hitung  1.624,  t  tabel  1.986,  dan  signifikansi  0.108,  sehingga  

H4  ditolak.  Untuk  sistem  payment  (X5),  t  hitung  3.901  dan  t  tabel  1.986  dengan  

signifikansi  0.000  menunjukkan  bahwa  H5  diterima,  berpengaruh  positif. 
Hasil  uji  F  menunjukkan  bahwa  variabel  independen  secara  simultan  

memiliki  pengaruh  signifikan  terhadap  keputusan  pembelian,  dengan  F  hitung  

38.220,  F  tabel  2.31,  dan  signifikansi  0.000,  sehingga  H1  diterima.  Selain  itu,  

koefisien  determinasi  (R²)  sebesar  0.680  menunjukkan  bahwa  68%  variasi  dalam  

keputusan  pembelian  dapat  dijelaskan  oleh  variabel  independen  yang  diteliti,  

sedangkan  32%  dipengaruhi  oleh  faktor  lain.  Hasil  ini  menunjukkan  bahwa  

kemudahan  penggunaan,  persepsi  harga,  dan  voucher  gratis  ongkir,  sistem  paymnet  

berkontribusi  signifikan  terhadap  keputusan  pembelian  mahasiswa  di  aplikasi  e-

commerce  Shopee,  sementara  penawaran  khusus  pada  tanggal  istimewa  tidak  

memiliki  pengaruh  yang  signifikan. 

Kata  Kunci:  Shopee,  Persepsi  harga  e-commerce,  Sistem  payment,  Keputusan  

Pembelian. 
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ABSRACT 

  This  research  was  written  by  Mariana  Ndawang  (31121033),  with  the  title  of  

the  thesis  Analysis  of  Factors  Influencing  Purchasing  Decisions  on  the  Shopee  

E-Commerce  Application  by  Students  of  the  Faculty  of  Economics  and  Business,  

Unwira,  under  the  guidance  of  Br.  Salomon  Leki,  S.E.,  M.Ec.  Dev  as  supervisor  

1  and  Mrs.  Maria  Imakulata  Pongge  S.E.,  M.Ec.  Dev  as  supervisor  II. 

The  formulation  of  the  problem  in  this  study  is  whether  the  ease  of  use  of  

shopee  affects  purchasing  decisions  by  students  of  the  Faculty  of  Economics  and  

Business  Unwira.  Does  the  perception  of  prices  in  e-commerce  shopee  and  offline  

stores  affect  purchasing  decisions  by  students  of  the  Faculty  of  Economics  and  

Business  Unwira.  Does  the  free  shipping  voucher  offered  by  shopee  affect  

purchasing  decisions  by  students  of  the  Faculty  of  Economics  and  Business  

Unwira.  Does  the  special  offer  on  a  special  date  on  shopee  affect  purchasing  

decisions  by  students  of  the  Faculty  of  Economics  and  Business  Unwira.  Does  

the  payment  system  available  on  shopee  affect  purchasing  decisions  by  students  

of  the  Faculty  of  Economics  and  Business  Unwira. 

  The  population  in  this  study  were  active  students  of  the  Faculty  of  Economics  

and  Business,  Unwira,  totaling  1,384  people.  The  sample  in  this  study  was  94  

people  calculated  using  the  Slovin  formula.  Data  collection  using  observation  

and  questionnaires  The  data  sources  used  in  this  study  were  primary  data  and  

processed  using  SPSS  24,  namely  Descriptive  Statistical  Analysis  and  Inferential  

Statistical  Analysis.  With  four  tests,  namely  classical  assumption  tests,  multiple  

linear  regression  analysis,  hypothesis  testing,  and  determination  coefficient  

analysis  (R). 

  The  results  of  the  T-test  analysis  show  that  several  independent  variables  have  

a  significant  effect  on  students'  purchasing  decisions.  For  the  Shopee  ease  of  

use  variable  (X1),  a  t  count  of  4.495  was  obtained  with  a  t  table  of  1.986  and  

a  significance  of  0.000,  so  H1  is  accepted,  indicating  a  positive  effect.  The  price  

perception  variable  in  Shopee  E-Commerce  and  offline  stores  (X2)  also  has  a  

significant  effect,  with  a  t  count  of  5.103,  a  t  table  of  1.986,  and  a  significance  

of  0.000,  which  means  H2  is  accepted.  In  addition,  free  shipping  vouchers  (X3)  

show  a  t  count  of  4.487,  a  t  table  of  1.986,  and  a  significance  of  0.000,  so  H3  

is  accepted.  However,  special  offers  on  special  dates  (X4)  do  not  have  a  

significant  effect,  with  a  t  count  of  1.624,  a  t  table  of  1.986,  and  a  significance  

of  0.108,  so  H4  is  rejected.  For  the  payment  system  (X5),  the  calculated  t  is  

3.901  and  the  t  table  is  1.986  with  a  significance  of  0.000  indicating  that  H5  

is  accepted  and  has  a  positive  effect. 

The  results  of  the  F  test  show  that  the  independent  variables  simultaneously  

have  a  significant  influence  on  purchasing  decisions,  with  a  calculated  F  of  

38.220,  a  table  F  of  2.31,  and  a  significance  of  0.000,  so  that  Hi  is  accepted.  

In  addition,  the  determination  coefficient  (R)  of  0.680  indicates  that  68%  of  the  

variation  in  purchasing  decisions  can  be  explained  by  the  independent  variables  

studied,  while  32%  is  influenced  by  other  factors.  These  results  indicate  that  

ease  of  use,  price  perception,  and  free  shipping  vouchers,  the  paymnet  system  

significantly  contributes  to  students'  purchasing  decisions  on  the  Shopee  e-

commerce  application,  while  special  offers  on  special  dates  do  not  have  a  

significant  influence. 

Keywords:Shopee,Priceperception,e-commerce,Paymentsystem,Purchase  decisions. 
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