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ABSTRAK 

 Penelitian ini ditulis oleh Odilia Muti (31121034) program studi 
Ekonomi Pembangunan, Fakultas Ekonomika dan Bisnis, Universitas Katolik 
Widya Mandira Kupang, dengan judul penelitian “Strategi Promosi Pariwisata 
Berbasis Kebudayaan dan Ekowisata di Daerah Perbatasan Kabupaten Malaka-
Timor Leste” dibawah bimbingan Dr. Marius Masri S.E.,M.Si selaku pembimbing 
I dan Maria Imakulata Pongge SE.,M.Ec.Dev selaku pembimbing II. 
 Tujuan penelitian ini adalah 1) untuk menganalisis faktor kekuatan, 
kelemahan, peluang dan tantangan promosi pariwisata berbasis kebudayaan dan 
ekowisata di Kabupaten Malaka 2) untuk menganalisis peran masyarakat lokal 
dalam pengembangan pariwisata berbasis kebudayaan dan ekowisata di 
Kabupaten Malaka 3) Untuk menganalisis strategi promosi pariwisata berbasis 
kebudayaan dan ekowisata di Kabupaten Malaka. Penelitian ini menggunakan 
pendekatan deskriptif kualitatif dengan teknik analisis SWOC. Populasi dalam 
penelitian ini mencakup lima kelompok, yaitu pengelola tempat wisata, 
masyarakat lokal, pemerintah daerah, pengelola sanggar, dan wisatawan, dengan 
total 17.693 orang. Sampel penelitian berjumlah 105 responden, yang ditentukan 
melalui kombinasi teknik sampling yaitu sampling jenuh, purposive sampling, 
simple random sampling, dan accidental sampling. Jenis data yang digunakan 
adalah data primer yang dikumpulkan melalui obeservasi, wawancara, serta Focus 
Group Discussion (FGD), dan data sekunder dari Dinas Pariwisata Kabupaten 
Malaka. 
 Hasil penelitian ini menunjukkan bahwa Kabupaten Malaka memiliki 
potensi wisata yang khas, baik dari segi kekayaan alam seperti Pantai Motadikin, 
Mata Air Weliman, dan Pantai Abudenok, maupun budaya lokal seperti tarian 
Likurai, Bidu, rumah adat, dan tenun ikat khas Malaka. Namun, tantangan utama 
meliputi rendahnya kualitas infrastruktur, fasilitas umum yang belum memadai, 
kesadaran masyarakat yang masih rendah terhadap pentingnya pariwisata, serta 
minimnya upaya promosi yang efektif. Peran masyarakat lokal sangat penting 
dalam pelestarian budaya dan pengelolaan objek wisata, terutama melalui 
keterlibatan mereka dalam kegiatan seni dan budaya.  
 Kesimpulan dari penelitian ini bahwa, pengembangan pariwisata berbasis 
kebudayaan dan ekowisata di Kabupaten Malaka memiliki potensi besar melalui 
kekayaan alam dan budaya yang unik, seperti tarian tradisional,rumah adat, dan 
ekosistem pantai. Namun upaya promosi dan pengelolaan masih mnghadapi 
berbagai tantangan. Strategi promosi yang disarankan dalam penelitian ini 
meliputi peningkatan penggunaan media digital dan media sosial, kolaborasi antar 
pemangku kepentingan, pelatihan sumber daya manusia di bidang pariwisata, 
serta penguatan kemitraan antar pemerintah, masyarakat, dan sektor swasta. 
Dengan strategi yang tepat dan partisipasi aktif masyarakat, pengembangan 
pariwisata di wilayah perbatasan Malaka diharapkan dapat berjalan secara inklusif 
dan berkelanjutan. 
 
Kata Kunci: Promosi Pariwisata, Ekowisata, Kebudyaan, SWOT, 
Kabupaten Malaka 
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ABSTRACT 

 This study was conducted by Odilia Muti (31121034), a student of the 
Development Economics Program, Faculty of Economics and Business, Widya 
Mandira Catholic University, Kupang. The research, entitled "Promotion 
Strategies of Culture-Based and Ecotourism in the Border Area of Malaka 
District–Timor Leste," was supervised by Dr. Marius Masri, S.E., M.Si as the first 
advisor and Maria Imakulata Pongge, S.E., M.Ec.Dev as the second advisor. 
 The objectives of this research are: (1) to analyze the strengths, 
weaknesses, opportunities, and challenges in promoting culture-based and 
ecotourism in Malaka District; (2) to examine the role of local communities in the 
development of culture-based and ecotourism; and (3) to formulate promotional 
strategies for sustainable tourism development in the region. This research 
employs a qualitative descriptive approach using SWOT analysis. The population 
consists of five groups tourism managers, local communities, local government 
officials, cultural group leaders, and tourists totaling 17,693 individuals. A 
sample of 105 respondents was selected through a combination of sampling 
techniques: saturated sampling, purposive sampling, simple random sampling, 
and accidental sampling. The study utilized both primary data, collected through 
observation, interviews, and Focus Group Discussions (FGD), and secondary 
data from the Malaka District Tourism Office. 
 . The results of this study indicate that Malaka Regency has unique 
tourism potential, both in terms of natural resources such as Motadikin Beach, 
Weliman Springs, and Abudenok Beach, and local cultural assets such as Likurai 
and Bidu dances, traditional houses, and Malaka's signature woven fabric. 
However, the main challenges include poor infrastructure quality, inadequate 
public facilities, low public awareness of the importance of tourism, and a lack of 
effective promotional efforts. The role of the local community is vital in 
preserving culture and managing tourist attractions, especially through their 
involvement in arts and cultural activities. 
 In conclusion, the development of cultural and ecotourism-based tourism 
in Malaka Regency holds great potential due to its unique natural and cultural 
wealth, such as traditional dances, traditional houses, and coastal ecosystems. 
However, promotional and management efforts still face several challenges. The 
recommended promotion strategies include increased use of digital and social 
media, stakeholder collaboration, human resource training in the tourism sector, 
and strengthened partnerships between the government, communities, and the 
private sector. With the right strategies and active community participation, 
tourism development in the Malaka border area is expected to be inclusive and 
sustainable. 
 
Keywords: Tourism Promotion, Ecotourism, Culture, SWOT, Malaka District  
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